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Summary:

An innovative, results oriented, and customer-centric marketing/growth marketer with multiple years of experience large scale growth marketing initiatives, developing/innovating targeting & segmentation strategies, and working with cross-functional teams within organizations to deliver results.
Work Experience:
Daimler (Fortune 50 company)
Lab 1886 




Atlanta, GA



       June 2019 – Present

Product Manager/Lead Engineer (Growth)

· Functioned as the Product Manager overseeing the build out of early stage products with growth emphasis
· Managed the marketing budget of $15,000/mo in marketing spend on various marketing channels
· Utilized Adobe XD to prototype and rapidly iterate on the most impactful customer features  

· Sourced, managed, and conducted customer interviews to validate/prioritize product features

· Hired/managed inside sales team that generated 33% close rate, <$100 CAC, >$1,000 in LTV

· Hired and lead a team of 3 developers to build products in a customer-centric agile environment
· Successfully ran a B2B customer demo event with a 75% conversion rate on individuals who attended into a pilot program

WHTM




Atlanta, GA



       July 2016 – July 2019
Early Stage Incubator/Growth Consultant
· Headed incubation company, The Startup Development Institute (acquired), building SaaS products for customers and taking to market with an emphasis on correct branding/marketing for product fit

· Hired, groomed, and managed over 20 Multidisciplinary individuals working on marketing products while liaising with various stakeholders to ensure that marketing goals were met

· Built Sales Automation Platform, LeadCheetah, over 10,000 signups, <$100 CAC, through diverse marketing channels (SEO, SEM, and Video Marketing Channels)
· Developed, Marketed, and brought to market SkipTheLine.io innovative text message ordering system which was eventually licensed for over 6 figures to a restaurant technology company
· Built a highly sophisticated and automated lead discovery platform that has the ability to acquire contact information for B2B leads, acquire 99% open rates, and 30% response rates. 
· Instructor at General Assembly Santa Monica – Teaching Growth Product Development 
Tourbuzz




Atlanta, GA




June 2015 – July 2016

Director of Growth Marketing

· Spearheaded effort to visualize company data into actionable information using Tableau and PostgresSQL

· On Executive Team that drove product strategy & product growth for the fiscal year 2016

· Managed 25K in monthly ad spend budget, leveraged data mining techniques in ad spend

· Put in place infrastructure for A/B tests, Data Analytics, Segmentation, & Sales Process workflow

· Acquired over 60,000 downloads of mobile app developed by company through innovative Facebook 
Network Communications Inc. (NCI)

DigitalSherpa




Atlanta, GA


November 2013 – February 2015 
Director of Technology (Growth Products)
· Hired as part of Executive Management Team to replace Director of Technology – where I oversaw and helped to drive the budgetary and strategic goals for the company’s entire digital marketing product line
· Lived, Breathed, & Ate in content marketing realm with Facebook, Twitter, & LinkedIn – used each APIs
· Functioned as the Lead Developer/Manager for a software development team of 4 in a very complex PHP MySQL based environment on an application with over 1,000 daily active users.
· Responsible for the architecture of the companies entire SaaS marketing product line; performed A/B tests, product rollouts, training & testing in conjunction with multiple departments (sales to operations).
· Experienced in identifying and segmenting customer base into customer segments.
· Hired to architect and work on all new marketing/sales initiatives operations for the company

· Managed five figure month in monthly ad spend budget, leveraged data mining techniques to create efficiency in ad spend
ThomsonReuters.      



Atlanta, GA

     March 2013 – November 2013
  Senior Marketing/Growth Strategist
· Developed tools in VB that aided in the administrative and PM tasks. Tools are still used there today.

· Managed/Drove all Marketing related initiatives for over $1 Million Dollars of online Digital Assets 
· Derived data from Analytic Tools and Delivered Presentations on Performance of Digital Assets at the end of each Fiscal Quarter to key stakeholders in addition to goals for the next quarter.

· Managed/Directed implementation of UI code changes to increase engagement, conversion, and sales
· Managed up to 40 simultaneous projects at a time, extensive project management experience
· Drove marketing in multiple channels; video, press releases, infographics, and social media.
Grant Thornton


Atlanta, GA -  Washington D.C
       June 2010 – February 2013
 Business Advisory Services Consultant (Digital Growth Practice)
· Professional client facing role for a number of Major Fortune 500 and Government organizations
· Performed several process improvement engagements extensive knowledge of business processes

· Attained Government Security Clearance (now expired but process will be significantly faster for renewal)

Education:

Georgia State University

J. Mack Robinson College of Business
    Atlanta, GA 30313

Bachelor of Business Administration in CIS




        Fall
 2009

Bachelor of Business Administration in Finance




        Fall
2009

· Dean’s List 

· CIS GPA: 3.76/4.0                 

· Completion of two majors in three years from a Nationally ranked Top Ten School for CIS
Extracurricular Activities:

· Through charitable events directly responsible for over $6,500 in charitable donations over 3 years
· StartupDevelopmentInstitute was directly responsible for sending at least one individual through two semesters of college in a third world country.
· Guitar Player, Writer, Volunteer, and Freelance Web Developer
· Currently run two meetup groups both with over 150 active members
